
  
 
 
 
 
PRESS RELEASE 

 

Mobility Insights Report 2020: 
Drivers demand clean and green mobility in the New Normal 

 
 
Amsterdam, 9 December 2020 – LeasePlan, together with leading global research firm Ipsos, 
today released the ‘New Normal’ edition of its annual Mobility Insights Report, assessing the 
impact of Covid-19 on mobility habits around the world.  
 
The report not only shows that a majority of drivers now prefer the safety and comfort of their 
own car over public transport, but also that almost half of all drivers now want to switch to a 
zero-emission vehicle and play their part in tackling climate change and maintaining the 
improved air quality experienced at the beginning of the pandemic.  
 
The key findings of the New Normal edition of the Mobility Insights Report, which surveyed over 5,000 
drivers in 22 countries, are:  
 

• Since the beginning of the Covid-19 pandemic, respondents across all 22 countries have 
become much less likely to use public transportation (65%), and more likely to use their own 
private car (76%) 

 

• Most respondents (79%) say the pandemic has made them more aware of the safety and 
comfort of having their own vehicle  
 

• More than half of respondents (53%) say they take climate change more seriously as a global 
threat since the beginning of the Covid-19 pandemic. For many (47%), this increased 
awareness has made them much more likely to switch to a zero-emission electric vehicle 
 

• Since the beginning of the pandemic, respondents are more likely to use online shopping and 
opt for home delivery for discretionary spending (47%), bolstering demand for LCV and 
electric LCV (eLCV) delivery vehicles  

 

• Many respondents (47%) are worried about increased congestion and pollution from delivery 
vehicles post-Covid – but the solution is clear: a vast majority (61%) of delivery drivers are 
willing to coordinate with other businesses to reduce congestion, as well as switch to zero-
emission eLCVs (75%) to reduce pollution 

 
 
Tex Gunning, CEO of LeasePlan, said: 
 
“This report is a wake-up call for the industry: shared mobility and public transport is out, and safe and 
clean private transport is in. At the same time, drivers are more eco-conscious than ever, with nearly 
half ready to go electric and preserve the cleaner air we all experienced at the beginning of the 
pandemic. Policymakers in every one of the 22 countries surveyed need to listen up and respond to 
this demand by investing in long-term EV incentives and charging infrastructure. Everyone should 
have the ability to go electric and play their part in making 2021 the greenest year ever for road 
transportation.”  
 
Mark Lovett, Head of Commercial Vehicles, said: 
 
“LCVs have never been more important: any retail company that wants to be successful in the New 
Normal will require a fleet of LCVs to meet the booming demand for online shopping and last-mile 
delivery. But this demand has to be met responsibly, and concerns about congestion and pollution 
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from delivery vehicles need to be addressed. The good news is that OEMs are making more electric 
delivery vehicles than ever before, so in 2021 there’s no excuse not to swap the white van for a green 
van and make each and every delivery zero-emission.” 
 
The first edition of this year’s Mobility Insights Report, which includes a breakdown of country-specific 
data and findings, can be downloaded here: https://www.leaseplan.com/corporate/news-and-
media/newsroom   
 
 

ENDS 
 
Notes to editors 
 
• The LeasePlan Mobility Insights Report is an annual survey of driver opinion into the most 

important subjects facing the industry, produced in partnership with leading research firm Ipsos. It 
was formally called the LeasePlan Mobility Monitor 
 

• The survey is conducted across 22 countries, including: Australia, Austria, Belgium, Denmark, 
Finland, France, Germany, Greece, Italy, Luxembourg, the Netherlands, New Zealand, Norway, 
Poland, Portugal, Romania, Spain, Sweden, Switzerland, Turkey, the United Kingdom and the 
United States 
 

• This year, the survey is divided into three separate editions: 1) Mobility in the New Normal, 2) 
EVs & Sustainability (Winter 2021), and 3) Car Data & Privacy (Spring 2021) 

 
• If you would to find out more information on specific questions in a specific country, please email 

media@leaseplancorp.com 
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About LeasePlan 
 
LeasePlan is a leader in two large and growing markets: Car-as-a-Service for new cars, through its 
LeasePlan business, and the high-quality three-to-four-year-old used car market, through its 
CarNext.com business. LeasePlan’s Car-as-a-Service business purchases, funds and manages new 
vehicles for its customers, providing a complete end-to-end service for a typical contract duration of 
three to four years. CarNext.com is a pan-European digital marketplace for high-quality used cars 
seamlessly delivering any car, anytime, anywhere and is supplied with vehicles from LeasePlan’s own 
fleet as well as third-party partners. LeasePlan has more than 1.9 million vehicles under management 
in over 30 countries. With over 50 years’ experience, LeasePlan's mission is to provide what’s next in 
sustainable mobility so our customers can focus on what's next for them. Find out more at 
www.leaseplan.com/corporate. 
 
Disclaimer 
 
This material has been approved solely by, and is the responsibility of LeasePlan Corporation N.V. 
(“LPC”) on the basis of historic information provided by LeasePlan country organisations, LPC and 
Ipsos. LPC makes no representation or warranty (express or implied) of any nature, nor does it accept 
any responsibility or liability of any kind, with respect to the accuracy or completeness of any of the 
information or opinions in this material. 
 
The information contained in this document is derived from sources that have not been independently 
verified. LPC gives no undertaking and is under no obligation to provide the recipient with access to 
any additional information or to update this document or to correct any inaccuracies in it which may 

https://www.leaseplan.com/corporate/news-and-media/newsroom
https://www.leaseplan.com/corporate/news-and-media/newsroom


become apparent, and it reserves the right, without giving reasons, at any time and in any respect to 
amend or terminate the information described herein. 
 
Except in the case of fraudulent misrepresentation, neither LPC nor any of its affiliates, advisers or 
representatives shall have any liability for any direct, indirect, consequential or other losses or damages 
including loss of profits incurred by you or any third party that may arise from any reliance on (1) this 
document or for the reliability, accuracy, completeness or timeliness thereof or (2) for any other written 
or oral information made available by LPC in connection herewith or (3) any data which any such 
information generates. 


